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"I NEVER 
KNOW WHAT 
TO SAY"

How often does this come into your head when you're 
doing video? 

One of the biggest anxieties around doing video is not knowing 
what to say, or how to say it. We've been doing video for our 
clients for years, and frequently, this is one of the things they've 
found the most challenging. 

SO WHAT CAN 
YOU DO 

ABOUT IT? 



We came prepared!
We've put together two video templates, specifically crafted 
for each video's purpose. They are for you to use when 
planning your content, to help you keep on track, to keep 
you video concise, and to maximise the effect they'll have 
once you put them out into the world.

The Promo 
Template

The Teaching  
Template

SO LET'S TAKE A LOOK

If you use these, you cannot go wrong! The more you stick 
to these structures, the more habitual they'll become, and 
before you know it, it'll be second nature.



The Promo 
Template

For a 60 - 90 second 
landing page/social media 

promo film that introduces you, 
your brand or your product



THE HOOK - 5%
Something that grabs the viewer's attention; 
a statement or question that surprises them, or piques 
their interest. (Make sure it's relevant!)

THE  BIO - 15%
Where you introduce yourself, and share some of your

experience, history and credentials. This is where you can
start building up some trust with your viewer.

THE  ASK  - 25%
Where you identify a problem that your viewer may 
have. Meet them in a place of pain or frustration. Let 
them focus on how badly they need to solve it.

THE  ANSWER - 50%
How you, your business, your product solves that

problem for them. Bring them out of that place of pain,
and show them that you're the one to help them.

THE  AFFIRMATION - 5%
Leave them with a call to action, and some parting 
words that will stick in their mind, so they'll think of 
you the next time they have this problem.



The Teaching  
Template

For a 2 - 6 minute content 
video to educate and inform 

your current audience



THE HOOK - 5%
Something that grabs the viewer's attention, 
a statement or question that surprises them, or piques 
their interest. (Make sure it's relevant!)

THE  BRIEF  - 5%
Introduce the topic of content, highlight what their key

takeaways are going to be. You can also tease at a big
reveal at the end, like a bonus piece of content.

THE  CONTENT  - 80%
The bulk of the video. While going through your 
content, keep them engaged by showing your 
enthusiasm for what you're delivering.

THE  JAB  - 10%
Encourage them to put what they've just learned into

practice, and to contact you to share their progress with
you, and ask any further questions they may have.



"BUT WHY SHOULD 
I USE THESE 

STRUCTURES?"

Well, have you ever been told a really good story? 
Something you've read in a book, seen in the cinema, 
or heard from a friend?

A good story can make you think and feel all sorts of things. 
Sometimes they can totally change the way you view the world. 

 MARKETING VIDEOS ARE EXACTLY THE SAME.

The best way to take your viewer on an emotional journey is by 
adopting story telling methods. You need an engaging character, 
you need to see conflict and difficulties being tackled, and you 
need a 'beginning - middle - end' structure to shape the journey. 
These story telling methods are proven to have an impact on a 
viewer, and if you use them properly, you'll maximise the effect 
you have with your brand new video!

NOW GET CREATING!



We hope you've found this 
useful! 

 If you have any questions, or just 
fancy a chat, you can reach us at 

 
 hello@firewoodpictures.co.uk



see you later!


